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WISHH Objectives

ÅEnhancing human well-being through soy

ÅTo create sustainable solutions for the protein 

demands of people in developing countries 

through the introduction and use of soy products



Context

ÅWorld population: + 80 million people /year

ÅGhana: + 450,000 /year: a growing market for food!
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Market Research

Desk research

Focus Group Discussions In-depth interviews
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http://www.photostogo.com/store/Chubby.asp?ImageNumber=365407
http://www.photostogo.com/store/Chubby.asp?ImageNumber=899855


Soy bean

oil

Soybean 

cake / meal

Soy powder /

flour

Soy products and ingredients available in Ghana

Soy blended 

cereals /

Weanimix

Soy milk

Soy 

yoghurt / 

ice cream

Soy beans

Pastries 

/snacks

Soy kebab / 

Tofu

Soy 

Choco



WISHH ïResearch International 

Market Survey Ghana 2006

Å Soy awareness higher among women than men

Å People know about nutritional / health benefits

Å Described as ñhighly nutritious, inexpensive, best source of plant 
proteinò

Å High awareness of varied soy products and ingredients

ïMilk

ïRefined cooking oil

ïSoy beans

ïSoy powder/paste

ïWeanimix

ïNatural soy drink

ïBiscuits

ïYoghurt

ïKebab/Tofu










